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Abstract

Tourism industry is an important industry for Thailand. The number of visitor arrivals to

Thailand reached a total of 22,353,903 in 2012, representing a 16.24 percent increase over 2011,

generating 983,928 million baht in revenue.

The purposes of this research are to study the important of each components of tour

packages for Chinese tourists and to design the tour packages for Chinese tourists. A survey,

conducted among 430 Chinese tourists at Suvarnabhumi Airport. Three best tour packages for

Chinese tourists were designed using conjoint analysis technique are as follows

Tour package 1: 8 days consist of 3 days for cultural and historical tour, 3 days for sea

and beach tour, and 2 days for shopping. 4 to 5 star hotel accommodations. The price is over

6,000 yuan.

Tour package 2: 6 days consist of 2 days for cultural and historical tour, 2 days for sea

and beach tour, and 2 days for shopping. 4 to 5 star hotel accommodations. The price is

4,000-6,000 yuan.

Tour package 3: 5 days consist of 2 days for cultural and historical tour, 1.5 days for sea

and beach tour, and 1.5 days for shopping. 4 star hotel accommodations. The price is less than

4,000 yuan.

The study recommended that the travel agencies should offer the 3 different tour

packages to Chinese tourists, including 8 days tour packages, 6 days tour packages, and 5 days

tour packages.

Keywords: Chinese tourists, tour packages, conjoint analysis
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